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Seal Sale “Stunts” in a Rural State 


By T. J. Edmonds, Executive Secretary, lowa Tuberculosis Association 


In this article we are not attempting 
to cover the subject of seal sale methods 
because the readers of the BULLETIN al- 
ready have access to excellent general 
plans and to a multitude of special sug- 
gestions. It is our purpose to offer only 
a few things which have been done suc- 
cessfully in Iowa and which, if not 
original, are at least not universal. 


Organization Policy 


In a general way it should be stated 
that it has been the policy of the state 
organization to sell programs instead of 
placing the emphasis on selling seals. 
Seal campaigns here have been conserv- 
ative, partly as a consequence of that 
policy and partly because the spirit of 
the state is conservative. The state as- 
sociation has been building toward per- 
manent county affiliations and in many 


instances has sacrificed a financial ad-. 


vantage in order thus to build for the 
future. 

The type of organization which has 
been advocated for the most part by the 
State association is the County Public 
Health Council or Association, which 
brings together representatives of all 
the various groups and agencies having 
a natural interest in kcea'th and which 
is representative also of the various 
parts of the county. Where an existing 
organization is accepted as the affiliated 
organization for the territory, an adap- 
tation to meet the foregoing require- 
ments is usually achieved through a 
special committee of the organization. 
_ In advising in regard to seal sale pub- 
licity, empahsis is laid upon the local 


organization, showing what has been | 


done with previous seal funds and 
taking the Public into its confidence in 
regard to its future budget and plans. 


Publicity Methods 


One method which the state office has 
ound popular is to preparé a “publicity 
kit” of very short articles which can be 
localized. “These are sent to the chair- 
men and they insert names and dates in 
the blanks and give them to their local 
Papers. These prove more helpful than 
Reneral publicity suggestions because it 
1s found that chairmen in rural com- 
munities do not take much time to read 


over a formidable bulk of printed or 
mimeographed advice. 

Some of the methods which local seal 
committees have worked out are as fol- 
lows: poster contests in the schools; 
Crusade pageants; short essays and 
talks by school children stimulated by 
prizes; speakers’ bureau, consisting of 
physicians, ministers and others; win- 
dow exhibits; slides and motion pic- 
tures; four-minute speakers; booths at 
county fairs; stuffers sent out by busi- 
ness houses with the December 1 state- 
ments; endorsements of local clubs and 
organizations with subsequent news- 
paper publicity; cartoons, editorials, 
boxes or ears at the top of first page 
of newspapers; interviews with com- 
munity leaders. 

An advertising plan which has been 
successful and has not cost anything 
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for space is to provide a newspaper 
with a number of small cuts of the 
double-barred cross and the seal and 
some slogans and then have the adver- 
tising solicitor ask merchants to run 
these in a corner of their large adver- 
tisements. 


The State Medical Society has just 
created a Field Activities Committee, 
part of whose job is to stimulate the 
county medical societies to take an ac- 
tive part in public health work. This 
will facilitate the use of physicians on 
speakers’ bureaus and in other ways. 


The mail sale is used in about half 
the counties of the state with varying 
success, “Button Day,” which in most 
places was held last year on the Satur- 
day before Christmas, has proven quite 
popular. Seal buttons were sold for 
from 10 cents to $1.00. This proved a 
pretty good method of cleaning up. 


The Iowa Association edits and pub- 
lishes a monthly health magazine known 
as The Campaign, which is printed 
by the Board of Control of State Insti- 
tutions. This publication contained last 
November a reproduction of all the 
facts and diagrams appearing in the 
campaign information leaflet. Letters 
were written to all. seal sale chairmen 
carly in December asking that they take 
note of especially successful or unique 
stunts in their localities and report 
them for compilation in the January is- 
sue of The Campaign. Following are 
extracts from their reports, some of 
which may offer helpful suggestions: 


In Waukon a team of’ seven boy 
scouts sold $60 worth of seals in 60 
minutes. 

The Mayor of Eldora and several 
other towns issued. proclamations advis- 
ing the citizens to buy seals. 

Several counties stimulated the sale 
through the spirit. of friendly rivalry, 
holding contests between towns. , 

In one town the moving-picture houses 
bought enough seals to paste a seal on 
each admission ticket sold for a week. 

(Continued on page 66) 
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Seal Sale “Stunts” in a Rural State 
(Continued from page 65) 


In Jackson County the American 
Legion and the Farm Bureau offered 
cash prizes to the boys and girls selling 
the most seals. 

The Linn County committee offered 
prizes to sehool children for the best 


essays on health as a part of the seal 
sale publicity. 

The Cedar Rapids committee had the 

assistance of twenty-one organizations 
and two hundred-fifty women volunteers 
in selling seals. 
* In Jackson County a little girl dressed 
as a Christmas seal recited between pic- 
tures at the movies Mal Rose’s poem 
“I am a Little Christmas Seal.” 


Doctor Butler of Preston gave a cash 
prize to the person guessing the nearest 
answer to the question, “How many 
Christenss seals will be sold in Pres- 
ton?” 

George Munger, Appanoose County 
Agent, in endorsing the seal sale for the 
Farm Bureau invented an appropriate 
name calling the little stickers “Human- 
ity Seals.” 


A check for $25.00 from Governor 
Kendall was the first response to the 
Des Moines mail sale. 

The Wapello Christmas seal commit- 
tee sold health bonds ranging from five 
to one hundred dollars to a list of over 
forty local organizations in Ottumwa 
and other places in the county. 


The Jackson County Farm Bureau 
furnished health films to be shown in 
connection with the seal sale. Other 
films were procured from the state 
association and one from the National. 


A local photographer wrote some 
good songs for the health parade. One 
was entitled “Selling the Stickers,” and 
was sung to the tune of “Marching 
Through Georgia.” 

The Cass County sale was better than 
usual and one probable cause was the 
publicity. The Atlantic News-Telegraph 
gave a whole page ad and aided with 
editorial comment. 

Keokuk County is reported to have 
held a post-Christmas drive accompanied 
by publicity asking people who failed to 
buy before Christmas to buy and use 
seals as New Year’s greetings. 

In one county seat the telephone girls 
on the morning following the opening 
of the booths called everybody up and 
said “Good Morning. Have you bought 
your Christmas seals? If not you can 
get them at ————.” 

In Hampton a number of people who 
were hard hit by the financial depression 
had so much interest in the cause of 
health that they bought seals at the local 
stores and asked the merchants to 
charge the amount to their accounts. 
The storekeepers being public-spirited 
citizens did so. 

The editor of the Home Department 
of the Jowa Homestead called the seals 
“Happiness Seals.” She said: * “He 
who sticks a seal on a Christmas pack- 
age gives twice. He gives to a friend 
and to someone else Whom he may never 
see. The seals which he uses may help 
to save some baby’s life. God in His 
infinite mercy could give a gift no better 
than that. That is why health workers 
want you to buy Christmas ‘Smiles.’” 

In order to avoid wasted effort on the 
part of seal sellers and possible annoy- 
ance to buyers there was published at 
the request of the committee in an east- 
ern Iowa paper the following item: 


“TO THE HOME FOLKS” 


“When you have bought all the tu 
berculosis stickers you want, stick one 
on your front door and other children 
will not call on you, although we feel 
you enjoy having them call on you once 
a year.” 

Superintendent Lemmell of the Morn- 
ing Sun offered the children of the class- 
room selling the most seals tickets to 
the movies. The proprietor of the pic- 
ture house charged Mr. Lemmell only 
the war tax for the entire room. 


At the Kiwanis Club meeting at Ma- 
quoketa one of the stunts was the ap- 
pearance of a health Crusader clad in 
white relieved by the double-barred 
cross in red, who descended the stair- 
way followed by a black garbed form 
representing tuberculosis. Several aw- 
ful charges were made against the latter 
by the former, among them the cause 
of the death of one hundred fifty thou- 
sand persons in America every year. 
The black demon pleaded guilty. 

The Maquoketa committee organized 
a health parade over one-half mile in 
length. The first car carried the Mayor 
and the president of the Jackson County 
Public Health Association. This was 
followed by a saxaphone quartet singing 
health songs, then by the members of 
the executive council, business men, 
ministers, ‘doctors and dentists. One 
hundred high school children sang. Five 
hundred school children were in the pa- 
rade. There were a number of floats of 
which the last carried a quartet and a 
calf, pig and chickens, above which 
was displayed a sign reading: “Whose 
Health Parade is This?” 

The Allamakee County Committee 
opened their campaign with a panto- 
mime on the steps of the Baptist Church. 
It illustrated the fact that every four 
minutes some one dies of tuberculosis. 
Children playing on the lawn—a black 
and white robed figure, Death, glides up 
and touches a child—the child ceases her 
play, and follows Death, while the church 
bell tolls; in four minutes this was re- 
peated; and again in exactly in four 
minutes. After Death had taken several 
children, Public Health with drawn 
sword appears, puts Death to flight, 
or the remaining children the Health 

ath and knights them. 

Throughout the county seat, by the 
time the bell had solemnly tolled for the 
third time, every one was asking, 
“What has happened?” and by night the 
entire citizenry knew why Christmas 
seals were to be sold. 


The Seal Sale in Pittsburgh 
The dominant characteristic of the 
Christmas seal sale in Pittsburgh has 
been its consistent increase since its i- 
auguration by the Tuberculosis League 
in 1908. The first year’s sale, conducted 


by a group of young women, was 4 
sentimental appeal. owever, the 
sale was put on a business basis in 19 
and from that time forward increasé 
steadily. 

We attribute the continuous increas¢ 
to the fact that all funds secured from 
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the sale of Christmas seals have been 
invested in active tuberculosis work, and 
as the citizens throughout Pittsburgh 
became familiar with the activities of 
the League and saw their pennies ac- 
tually taking care of tuberculous people, 
they realized that the League must not 
only be supported but expanded. Tu- 
berculosis became everybody’s business. 
Indeed, we feel that the success of the 
seal sale in Pittsburgh has been built 
up on the constant and personal in- 
terest of increasing numbers of people. 


The Appeal By Mail 


Both the records of the League and 
of the seal sale are open to the public. 
An accurate method of accounting for 
seal sale contributions has been worked 
out. In fact, the mail sale, which has 
been the principal source of revenue, af- 
fords the most exact means of crediting 
contributions. 


The interest in the direct appeal by 
mail has been heightened by publicity 
in the newspapers and also by radio in 
1921. The Tuberculosis League has 
never used sensational advertising. In- 
stead of diffuse display advertising we 
have tried to concentrate dignified and 
educational exhibits in strategic points— 
always choosing the firm that is of 
highest. standing and the place that is 
central. There has never been any at- 
tempt to arrest attention by startling 
devices because the Tuberculosis League 
believes that its province is to educate 
and not to dazzle. 


Economy and Conservatism 


The seal sale is not a hastily organ- 
ized campaign. It is a department of 
the work ranking with the technical care 


of those sick of tuberculosis. The 
Christmas seal idea is sold daily 
throughout the whole year. The con- 


stant talks to the school children of 
Pittsburgh for the past thirteen years, 
the annual observance of Tuberculosis 
Sunday in the churches for the last 
eleven years, the persistent training of 
medical students, nurses and __ social 
workers in tuberculosis, the part of the 
seal in organizing tuberculosis work, 
and the enthusiasm of hospital and dis- 
Pensary patients have all educated the 
public to the fact that the Christmas 
seal works for the community’s protec- 
tion throughout the year. 


One of our assets is economy in the 
administration of our sale. We have no 
high salaried person connected with the 
sale and employ only three extra typists 
rom September through December. 
The items of greatest expense are for 
supplies and postage but the expense is 
justified by the prompt response and ac- 
curacy of the returns made through the 
mail sale. This method has proven 
best because the team units used by 
other Organizations have not been ef- 
ective machines in raising funds in the 
Peculiarly scattered area comprising the 
city of Pittsburgh. 


A. Stuart. 
Pittsburgh, Tuberculosis League. 


The Seal Sale in Indianapolis and Marion County 


By Mary A. Meyers, Executive Secretary, Marion County 
Tuberculosis Association 


In 1914 the Marion County Tubercu- 
losis Association sold $4,161.47 in tuber- 
culosis Christmas seals to the popula- 
tion of Marion County, Ind., which to- 
talled then (including the population of 
Indianapolis) perhaps 250,000 persons. 
In 1917, after two years of steady gain 
in seal sale totals, the association sold 
$16,546 in seals, The next year (a war 
year) our funds came from the Red 
Cross distribution on practically the 
same basis as the 1917 sales. In 1919 
our organization again took up the sale 
of seals and disposed of $30,658.10 


worth of the little health emblems. In © 


1920 we sold a total of $33,558.32 in 
seals and last year, with the industrial 
depression and much unemployment to 
cut us down, we sold $31,182.92 worth 
of seals. 

I give these figures merely to show 
that at least our system of administra- 
tion of the anti-tuberculosis work, our 
sales and publicity development, have 
produced constantly increasing results. 
And further, these figures are given to 
show what can be done with an all- 
year campaign of health education, sup- 
plemented during the Christmas holi- 
days by a true “Mail Sale” of the seals. 

During the years enumerated we have 
relied almost wholly on sale of the 
seals by mail for the great bulk of our 
funds to combat disease in Marion 
County. While the application of our 
system has often differed with each 
year, its fundamental principles have 
remained the same. 


An All-Year Campaign 


First of all we have endeavored to 
so spend the proceeds of our campaigns 
that the greatest number of people in 
our community might benefit directly 
or indirectly therefrom. Never have 
we planned an anti-disease effort that 
was not aimed, at least in an indirect 
way, towards the relief of the general 
health conditions in our community. 
We may have instituted a specific nu- 
tritional class for children in a certain 
school, but it was always with the idea 
in view that such a specific class not 
only would draw the attention of our 
whole public to the experiment, but 
likewise that it would form such a 
beacon-light of health endeavor before 
our public school or similar officials 
that they could not overlook it and 
must, in time, come to apply such meth- 
ods very generally to the whole school 
population. It was thus with our ex- 
periments in fresh-air schools, in the 
Modern Health Crusade, in our educa- 
tion of the workers in industry, of our 
nursing efforts, etc. Each was aimed as 
an incentive to officials to continue wider 
efforts along similar lines and as a 
means of education of the whole public 
in better methods of health protection. 

Under this sort of program, it was 
inevitable that the widest possible pub- 
licity should be a constant companion 
of our work. The newspapers of the 


community we found ready and willing 
to cooperate always, for they, too, 
are interested mainly in those things 
that are for the benefit of their par- 
ticular public. We knew, further, that 
to obtain the best cooperation from the 
press we should do things that were 
more or less spectacular and that we 
must have these things handled for the 
newspapers by our own newspaper ex- 
pert. He knew what constituted a 
“newspaper story” and we set ourselves 
many years ago to produce such anti- 
disease efforts in our community as 
would attract and hold the attention of 
the newspaper editors. After we had 
given them real news stories for a 
time we found them ready to accept 
and print much of the less newsy health 
publicity with which it is wise to inter- 
sperse every program of such an organi- 
zation as ours. 

We realized early in our plans that 
we must utilize every other organization 
of citizens that might be reached and 
this we set out to do. There are few 
groups of people in our city to-day that 
are not linked up in some way with our 
health organization. Gradual work along 
this line eventually built wide goodwill 
for us and made the passage of remedial 
legislation and the obtaining of larger 
appropriations for health work easier . 
with each passing year. 


The Seal Sale Itself 


We prepare our thousands of letters 
long before they are sent through the 
mail each year. On these letters are 
set out, somewhere, the high points of 
the work the association has accom- 
plished for that year, and elsewhere in 
the letter there is usually a direct refer- 
ence to the important needs for addi- 
tional money for health work. There 
are always many such needs. Only im- 
agination and the veriest smattering of 
public health knowledge are necessary 
to develop ideas for future expenditure 
of seal money that will produce big re- 
sults in any public that has its own col- 
lective welfare at heart. 

The text of our letters to the public, 
asking for purchases of seals usually 
touches on some high point of interest 
in the public mind, and links that with 
the necessity for larger health protec- 
tion, via larger contribution to the seal 
campaign. 


Content of Mail Sale Letters 


Our letters are divided into classes. 
One is for the general public. One is 
for the teachers. One is for the in- 
surance companies; One is for the 
union laborers. One is for the min- 
isters. And there are many other 
classes. For each a separate letter is 
written, suited particularly to what we 
believe to be uppermost in the minds 
of those addressed at the holiday season. 

We back up the sending of these 
thousands of letters (with return 
(Continued on page 68) 
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Suggestions for a County 
Campaign 


Have a folder with pictures of 
your children’s camp and fresh 
air school. Tell just how many 
children you cared for, how many 
weeks, at what cost for the whole 
time and for each day. Make 
clear the fact that this camp is 
maintained by the sale of Christ- 
mas seals. Give the gain in weight 
of one child and the town from 
which he came. This makes the 
fresh air work real to the public. 
And some facts about your county 
sanatoria. Give the names of 
officers of your County Tubercu- 
losis Committee, and the quota to 
be raised. Enclose one of these 
folders, which must surely bear 
the double-barred cross in red, in 
every one of the thousands of let- 
ters sent out with Christmas seals. 


Have an executive secretary 
burning with zeal, a treasurer who 
is faithfulness personified, and a 
chairman willing to work at the 
task every day from October to 
January, and you will raise much 
more than your quota. 


The chairman and secretary 
should be willing to speak at 
granges, lodges, clubs, schools and 
in churches, sometimes three and 
four times a day. 


Good, rousing letters from 
pastors of-churches of different 
denominations published in local 
papers are very helpful. 


The persona! touch of the chair- 
man of the seal sale campaign 
is important. Letters expressing 
warm gratitude from the chairman 
to those who have taken large 
bonds are imperative. Last year 
we tried to send a personal letter 
of thanks to every one taking even 
a $5.00 bond in the county of 34 
towns. 


Letters from children who are 
interested published in local pa- 
pers are often of value. 


If your publicity director is a 
lively newspaper man, your suc- 
cess is almost assured. 


Small leaflets giving in simple, 
direct form the facts about tu- 
berculosis and the fight against it, 
as we had them in the Hoover 
Drive, would be a wonderful help. 
Banks and stores could enclose 
these in letters, and bills sent out. 
They could be left in hotels and 
offices and would reach people in 

a more intimate way than posters. 


Zeal, energy and devotion will 
evolve ways of reaching and in- 
teresting the people. 


Lilla C. Wheeler, 
Cattaraugus County, New York. 


Seal Sale Methods in a Large City 


Two methods of interesting people in 
the Christmas seal sale by showing the 
use made of the money received from 
the sale were successfully used in Phila- 
delphia last year and will be repeated 
this year. A moving picture story based 
on the activities of the Philadelphia 
Health Council and Tuberculosis Com- 
mittee was shown in the local moving 
picture theatres the first week in De- 
cember just at the time when the seals 
were sent out in the mail sale. Atten- 
tion was focused on the work also 
through window exhibits. A miniature 
of Camp Happy, the nutrition camp 
conducted by the organization, was 
shown in a prominent window in Wana- 
maker’s store at this time. The exhibit 


' was later moved to a window in the 


Bonwit Teller store, and was kept in 
view during the entire seal sale. 

Newspaper items relating to the sale 
appeared the Sunday before the sale 
opened and continued to keep the public 
informed about the work all during 
December. Feature stories in the Sun- 
day papers the first of December 
reached many people. 


The Mail Sale 


Because of the Welfare Federation 
drive, which comes in close proximity 
to the seal sale and which is very large- 
ly a personal solicitation campaign, the 
mail is utilized for selling the seals to a 
very large extent. 

A list of 100,000 names has been built 
up for 1922—90,000 of these are picked 
individual names taken from good resi- 
dential sections of the city. The letter 
of appeal and $2.00 worth of seals wil! 
be sent to each name on this list. Ten 
thousand names of the list are good 
business concerns. To these $5.00 worth 
of seals, together with the letter of ap- 
peal urging the purchase of more or a 
contribution of money larger than this 
amount of seals, will be sent. 


A follow-up card calling attention to 
the Christmas seals will be sent to 
reach the addressee on Christmas morn- 
ing and will be sent to all who have not 
so far responded. 


The Booth Sale 


For one week during the middle of 
December booths are placed in post- 
offices, hotels, restaurants and every 
prominent place in the city to offer seals 
to all who have not received them 
through the mail. Seals will also be 
on sale in Sunday schools, in all col- 
leges and schools, at church bazaars, 
clubs and everywhere people congregate 
where it is possible to have some one 
sell the seals. 


Advertising 


Graphic advertising through the use 
of billboard posters, street car adver- 
tisements and the Christmas seal posters 
in all store windows, cut-outs on the 
counters of department stores together 
with one or more huge painted signs 
will keep the Christmas seal idea well 
before the public. It is hoped to have 


Christmas seal posters in all street and 
elevated cars as well as in the suburban 
trains. Over 1,000 posters will circulate 
over the city on milk wagons and on 
bread wagons. 

Articles relating to the Christmas seal 
will appear in all house organs pub- 
lished in Philadelphia, in school maga- 
zines, in the “Forum” magazine and in 
trade journals. 

A great many merchants have prom- 
ised to use a cut of the seal in their 
advertisements during December, and 
we hope to have our Christmas seal 
slogan printed on these advertisements, 
Hotel menus will also advise patrons to 
purchase Christmas seals. 

Last year an attractive postcard 
thanking the person for purchasing 
seals was sent to every one who bought 
$2.00 worth or more. This year it is 
planned to publish an article in the 
newspapers which will perform this 
service. 


ELIzABETH CRISWELL, 
Philadelphia Health Council and Tu- 


berculosis Committee. 


The Seal Sale in Indianapolis and 
Marion County 


(Continued from page 67) 


stamped envelop inside) with a con- 
stant stream of newspaper and other 
publicity. We show the steady decline 
of the death rate in our community 
since we took up the fight against tu- 
berculosis. We show the results of our 
fresh-air school work, of our nutritional 
work, of our work in industry, of our 
anti-spitting campaigns, of our migra- 
tory consumptive campaigns, etc. We 
believe in telling the people what we 
are doing. And then we have worked 
out a system of follow-up letters, from 
which many thousands of dollars an 
nually are realized. 


Never, throughout our seal campaigns 
or our work during the remainder of 
the year, do we lose sight for an in- 
stant of the fact that we are merely 
the agent of our public, spending its 
money as intelligently as possible for 
the relief of its own health conditions. 
Constantly do we strive to keep the 
work of our association in the minds 
of the four hundred thousand of our 
population as the work of their own 
association. It is never our association. 

We have tried to use our conscience 
in the spending of every dollar that has 
been given us. It is public money we 
are spending. And usually we have 
used it only for such forms of health 
prevention and cure as would be expefi- 
mental—as would prove to the com- 
munity at large that what we are doing 
in a small way it could do in a large 
way through some established govert- 
mental agency. In this way we have de 
veloped many great health reforms m 
our community and by telling our public 
everything there was to tell about our 
selves and our work we have kept tt 
interested in us throughout each yeat. 
And thus have the seal sales grown 
total. 
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(Movern Deaitb Crusade 


DEPARTMENT 


Cres and the Christmas Seal Sale 


How Denver Modern Health Crusad- 
ers helped in the seal sale last year is 
shown in the accompanying photograph 
of the Crusader “float.” Such a dem- 
onstration can easily be made in numer- 
ous communities in all parts of the 
country, and “four-minute halts” can be 
staged in the busiest sections of town 
for a Crusade song followed by a short 
appeal to buy Christmas seals. 


Crusaders are good seal salesmen, and 
they can give yeoman service in the 
booth sales. Their attractive costumes 
will also serve to focus attention on the 
booths. 

In Harrisburg, Pa., a small group of 
Crusaders in costume appeared last year 
before the Rotary, Kiwanis and Lions 
Clubs of that city and prefaced an ad- 
dress by the seal sale manager on the 
mission of the tuberculosis cross, with 
appropriate recitations. In Sayre, Pa., 
a health program was staged early in 
December at the local theater and Cru- 
saders had an important part. A group 
of 30 children sang crusade songs and 
presented a health play. The play was 
later repeated before the Rotary Club. 

The Christmas season is a favorite 
time for the schools to present plays. 
Tickets of admission at this time might 
be Christmas seals which would serve to 
focus the attention of the prospective 
audience on the sale itself. If the play 
selected is not a health play, Crusaders 
in costume may sing a song between the 
acts or give a recitation on the Christ- 
mas seal and its relation to the Crusade. 
The story of how the Crusade came into 
being through the Christmas seal would 
also be timely. 

In Richmond, Va., under the auspices 
of the Richmond Tuberculosis Associa- 
tion, a Christmas seal pantomime was 
given by Crusaders at one of the local 
theaters. This aided tremendously not 
only in the sale of seals, but also 
aroused interest in the work of the local 
Association. 

It is a good plan, wherever possible, 
tomake use of “ready-made” gatherings, 
and songs rendered by Crusaders can 
readily be interpolated on the December 
Programs of local clubs, granges, church 
entertainments and other meetings. 

uch a song as the following, sung to 
the rollicking tune of “Jingle Bells,” 
would serve to introduce both Crusaders 
and the seal sale. 


“Each year at Christmas time 
The merry Christmas seal 

Brings tidings of good cheer 
And makes its big appeal, 

It only costs a cent, 
No one’s too poor to buy, 


So we can sell a lot of seals 
If we will only try.” 
—(Wisconsin Tuberculosis Assn.) 


As an encore to this, a motion song 
of the health chores may be given, thus 
presenting the child health program of 
the tuberculosis association in a unique 
way. “The Minstrel,” the Crusader 
song book published by the New Jersey 
Tuberculosis League, and the new 
Crusade Manual, published by the Na- 
tional Association, will be helpful in 
making suitable selections. 

Such a song program may also be 
used for a four-minute demonstration 
in theaters and motion-picture houses. 
Theater managers are frequently glad 
to assist in boosting the seal sale, and 
will allow time on their programs for 
such a demonstration. 


Crusaders are good actors, therefore 
state and city associations should not 
find it difficult to interest the local repre- 
sentative of the various motion picture 
news services such as Pathé News, 
Lewis J. Selznick Enterprises, Inc., In- 
ternational News and the Wm. F. Fox 
Corporation in “shooting” Crusaders in 
various “stunts.” Crusaders in costume 
making the letters “CHRISTMAS 
SEALS 1922” on a baseball field or a 
city park may follow up such formation 
by a triumphal march ending in the dis- 
play of a huge banner bearing upon it 
the Crusaders’ Creed. A trailer bearing 
the message, “Christmas Seals Help 
Crusaders. Have You Bought Your 
Seals?” or something in like vein may 
follow the picture. The presentation of 
Crusade awards by some prominent 
man or woman in the state, Crusaders 
helping in a community clean-up author- 


ized by the mayor, or otherwise assist- 
ing a community program endorsed by 
leading citizens, has news value which 
can be turned to account by keeping the 
local news weekly cameramen posted on 
the “stunts” Crusaders can do to boost 
the seal sale. 


Health Games 
-Fresh-Air Game 


Two captains, “Sunny Jim” and 
“Gloomy Gus,” choose sides. The play 
space is marked off so as .to allow 
three-fourths to Sunny Jim’s side and 
one-fourth to Gloomy Gus’s side. Sun- 
ny Jim’s territory is called “The Open 
Window Room”; that of Gloomy Gus, 
“The Closed Window Room.” <A space 
in the corner of each territory is marked 
off and called “Prison.” It is of suffi- 
cient size to hold all the players on a 
side. The players count in twos and all 
the number ones go on Sunny Jim’s side. 
bn number twos go on Gloomy Gus’s 
side. 

Each side chooses its captain. The 
followers of Sunny Jim are called 
“Sunbeams,” and of Gloomy Gus, “Pale 
Faces.” The game is for the players 
to venture into their opponent’s terri- 
tory, and when a player is tagged by an 
opponent while on the other’s territory, 
he is held a prisoner. If while a player 
is being taken to prison, one of his own 
side should reach him untagged, both 
may return to their own territory and 
neither may be tagged while on their 
way home. Likewise one prisoner at a 
time may be rescued from prison by one 
of his own side. The game terminates 
when all of one side have been im- 
prisoned. The advantage is designedly 
with the Open Window Room, for it 
will be more difficult for a prisoner to 
escape over a larger space than it would 
be over the more restricted territory. 


CRUSADER FLOAT IN DENVER, COLO., ADVERTISES THE CHRISTMAS SEAL SALE 
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Sunshine and Shadows 


One of those playing the game im- 
personates a Goblin and stands in the 
center of a large shadow cast by a house 
or a tall tree. Since he is the creature 
of the dark, the Goblin must never ven- 
ture outside of his shadow into the sun- 
ny places which stretch all around him. 
The other boys and girls impersonate 
sunbeams and begin the game by joining 
hands and ney around the Goblin, 
singing : 

“Old man (or old woman) of the dark, 
old man of the dark, 

Come, join in our fun and our play; 

We'll tread on your toes, but each one 
of us knows 

If we’re caught, we'll be lost to the day.” 


Then they dance around the Goblin 
separately, stepping within his shadow 
when they dare but being careful always 
to keep beyond his reach. The Goblin 
attempts to tag anyone who ventures 
within the magic shadow and if he is 
successful, he takes his place as a sun- 
beam outside, and the one who is tagged 
must stand in the center of the shadow 
and be the next Goblin. The game is 
then begun as before. 


—(Oregon Crusade Lance and Shield.) 


How They Do It 


Maine 
Some healthful suggestions for corre- 


lating the Crusade with other school - 


work are contained in the following 
report from a teacher in Old Orchard. 

“In addition to the daily Modern 
Health Crusade work, we have taken 
great pride in correlating other subjects. 
In our drawings we have enjoyed doing 
posters, illustrating health chores and 
projects, Some of the best have been 
made by mounting cut-outs of nourish- 
ing foods and other advertisements on 
large colored construction paper, to- 
gether with the words ‘Eat’ or ‘Eat Pure 
Food’ made from some harmonizing 
‘paper. These letters are made both 
from folded paper and from real print- 
ing checked paper, carbonized later on 
to the colored paper. 

“We have tried to make our school 
room a fit place in which to live by 
destroying all possible traces of germs. 
We have washed, sandpapered, and 
varnished our desks; washed our win- 
dows and ordered screens for them 
(from our class fund); covered our 
text-books and marked the individual 
pencils and penholders.” 


Oregon - 


In Lane County these two questions 
are included on the application blanks 
sent out to teachers who wish to come 
to Lane County schools from outside 
the county: 

“Do you have the Modern Health 
Crusade in your school?” 


“YE HEALTH CRUSADERS’ CASTLE” WITH WHICH THE NATIONAL TUBERCULOSIS 
ASSOCIATION IS REPRESENTED AT THE ANNUAL DAIRY SHOW, 
ST. PAUL, MINN. 


“Do you have the Boys’ and Girls’ 
Club work?” 

If they cannot answer both of these 
in the affirmative, there is no chance 
of their being accepted for work in 
that county. 


“Healthland”’ at the National 
Dairy Show 


Public Health workers and nurses in 
the vicinity of St. Paul, Minn., will 
wish to attend the National Dairy Show 
to be held in that city Oct. 8th to 15th, 
inclusive. Healthland, conceived and 
staged by Mr. Cliff Goldsmith of the 
Child Health Organization and executed 
by Martin Jenter of Mt. Vernon, N. Y., 
through the generosity of the National 
Dairy Council, is the feature of the 
show. 

“Ye Health Crusaders’ Castle,” from 
the top of which one can get a bird’s- 
eye-view of Healthland, forms thé ex- 
hibit of the National Tuberculosis Asso- 
ciation. A Health Crusader mounted 
on a prancing cow, appears in the fore- 
ground, and on either side of him are 
the “Knight of the Bath,” and the 
“Knight of the Bed.” The castle towers 
over Healthland and a milk bottle stands 


out clearly in the midst of its turrets 


and battlements. 

Other national organizations havin 
exhibits in Healthland, are the U. S. 
Bureau of Education, U. S. Children’s 


Bureau, U. S. Public Health Service, 
National Child Health Council, Ameri- 
can Child Hygiene Association, Ameri- 
can Red Cross, Child Health Organiza- 
tion, National Child Labor Committee, 
National Organization for Public Health 
Nursing and the National Dairy Council. 
The University of Minnesota, _ the 
Parent-Teacher Association and Dr. E 
V. McCollum are also included among 
the exhibitors. ‘ 


The Community Cow 

That it pays tuberculosis workers to 
study publications devoted to all branch- 
es of social service has been proven by 
the recent adaptation of an idea by the 
Virginia Tuberculosis Association. Sev- 
eral months ago Mr. Irving L. Spear, 
executive secretary of the association, 
read a brief note in the Survey, stating 
that a church in North Carolina had a 
“community cow,” which was rented out 
at $1.00 a week to families in the con- 
gregation who could not afford to buy 
cows. The proceeds from the rental 
were saved to buy other cows so that 
eventually there would be a community 
herd. 
' The idea, as applied in Virginia, has 
proven to be a very practical one for 
increasing the consumption of pure milk 
among the poorer inhabitants of the 
state. 
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Reports of Highest Per Capita 
Seal Sales for 1921 


Last month the publicity depart- 
ment learned that the town of Parkin, 
Ark., reached a per capita seal sale for 
1921 of 84.0. In order to determine 
what other cities could approach this 
unusually high record, we requested 
the state associations to send us a list 
of their cities having the highest per 
capita. The following list has been 
made up from the reports we received. 
The populations in these: communities 
range from 271 to 576,673. 

Connecticut states that its highest 
seal sales were as follows: Beacon 
Falls 16.9, New Canaan 15.0, New- 
town 15.7; Iowa reports that Oak- 
dale’s sales amounted to 69.1, Kim- 


ballton 58.7. Rensselaer, Ind., sends’ in 


41.4; Blanchard, Me., 21.0; Mt. Wash- 
ington, Mass., 30.1, Groton, Mass., 
17.5; Greensboro, N. C., 22.0, Chapel 
bry N. C.,, 38.0; Port Clinton, O., 


This is not intended to be an ac- 
curate statement of the highest per 
capita sales for 1921, as all states did 
not send in reports, but it -will give 
you an idea of the splendid results that 
have been achieved in small villages, 
average sized towns, and in large 
cities. See if you cannot bring up 
your record for 1922 so that your own 
town may rank among the highest 
shown in this list. 


Federation of Women’s Clubs 
Pass T. B. Resolution 


At the Annual Convention of the 
Colorado Federation of Women’s 
Clubs which met in September, the 
20,000 women who attended passed a 
resolution whereby they commit them- 
selves to endorse and help the vari- 
ous tuberculosis activities in the 
state of Colorado. The Federation 
also elected Miss Garnet Isabel Pel- 
ton, executive secretary of the Colo- 
rado Tuberculosis Association, state 
chairman of their public health 
bureau. 

The following is the resolution 
passed by the Federation: 

Whereas, Colorado has had a stead- 
ily increasing death rate from tuber- 
culosis during the last ten years, and 

Whereas, the state provides no pro- 
tection for the care or prevention of 
tuberculosis, and 

Whereas, the healing quality of our 
climate brings the tuberculous in large 
tumbers, the challenge is to Colorado 
to be an example to the world in the 
Prevention and the cure of this dis- 
ease, therefore be it 
Resolved, by the Colorado Federa- 
tion of Women’s Clubs in convention 
assembled, that we call upon the wo- 
men of our state to further every 
means of controlling and eliminating 
this dread disease by protective and 
Preventive measures for the children 
through the Modern Health Crusade; 
the weighing and measuring of school 
children; the institution of nutritional 


work in the schools; and by general 
educational propaganda, be it also 

Resolved, that the Federation con- 
demn the immigration to Colorado of 
the indigent migratory tuberculous for 
their own sakes, be it further 

Resolved, that the Federation urge 
the inspection and supervision of the 
housing of the tuberculous and the es- 
tablishment of a state tuberculosis san- 
atorium, for residents of Colorado; 
lastly, be it 

Resolved, that the Federation pledge 
its support in the sale of Christmas 
seals to finance the promotion of these 
measures through the agency of the 
Colorado Tuberculosis Association 
and its county organizations. 


Seal Campaign in Lansing, Mich. 

The story of the sale of Christmas 
seals in Lansing, Mich., is not at all an 
unusual one for it contains nothing 
startling nor spectacular. There is a 
certain routine followed by practically 
all organizations who undertake the 
management of their local seal sale and 
there are also certain innovations which 
each locality may introduce to meet its 
own needs, and which might not prove 
successful at all in any other community. 

Lansing combines the mail sale, can- 
vass by school children, booths, Boy 
Scouts, Camp Fire Girls, and also places 
seals in stores. In fact, every oppor- 
tunity which presents itself—any legiti- 
mate way of disposing of seals—is 
utilized. 

Many cities support their charitable 
organizations through a community wel- 
fare fund and Lansing is one of them. 
To put over an exceptionally large seal 
sale is not an easy task in such a local- 
ity, although there are no restrictions 
placed upon it in any way. It is rather 
like gleaning the few fallen grains of 
wheat after the harvest is gathered. 

Our preliminary work is probably the 
usual thing. Christmas bill posters in 
all unused space, both space and the 
posting being donated; small posters in 
store windows, and in _ street cars. 
Newspaper publicity is made up of 
stories, seal cuts, etc. Doubtlessly thie 
school children are our best advertisers, 
for they are very much “on the job,” 
also they score second highest in the 
sale of seals. 

Competition among schools, and small 
individual rewards or prizes act as a 
great incentive and by means of them, 
we feel sure that many a humble home 
adds its tiny share where it might other- 
wise have neither the opportunity nor 
the inclination to do so. 

Every movie in the city is more than 
willing to cooperate by running either an 
animated seal or a nicely colored and 
inscribed seal slide. Lacking either of 
these, they accept typed advertisements, 
if properly prepared. 

The city directory furnishes an excel- 
lent list for our mail sale. Early in the 
year, this is carefully gone over, names 
and addresses typed and an estimate ac- 
cording to the locality, placed after each 
name. Certain dry goods stores have 
been very kind in placing their lists of 


people with their credit ratings at the 
society's disposal. This phase of the 
seal sale nets our largest returns. 

One large city dairy each Christmas 
morning greets its patrons with a merry 
little seal on each bottle of milk. Boy 
Scouts, on the day before, help do the 
“sticking” so that the dealer is not in- 
convenienced in any way. This avenue 
of distribution of Christmas seals has _ 
been so successful that this year our 
large bakeries are going to have the 
opportunity to measure up to the milk 
dealers. 

But above all, the children love to sell 
the seals and seem to more nearly ap- 
proach the spirit of the occasion than 
any other group. 

Lucite TENNYy, 
Director Modern Health Crusade. 


The X’mas Seal Contract* 


It is hardly necessary to explain the 
fact that there is a genuine need for a 
definite contract and for its proper 
execution. 

It is for your protection in the fact 
that it clearly commits the state associa- 
tion to definite terms wpon which the 
sale shall be settled. It is for our pro- 
tection in the fact that it commits you 
to certain regulations, such as selling 
no seals for less than one cent each, 
making returns at a definite time, defin- 
ing what shall be understood by the 
term, “Christmas Seals and substitutes,” 
and other matters. 

It is for the protection of the public, 
since it binds all parties to the expendi- 
ture of seal sale returns in definite work 
to fight tuberculosis and promote public 
health. 

In your local committees you will be 
sure to find this question put to you by 
some earnest but uninformed worker 
whose vision does not look beyond his 
own doorstep: ‘Why pay a percentage 
to state and national association? Why 
not make this effort in our way and 
keep 100% of the money?” 

I have had this to answer so many 
times that I am glad to pass on to you 
a few arguments. 

In the first place, you are not paying 
a percentage to state and national. On 
the contrary, the state and national 
associations are putting into your hands 
a powerful agent for raising money to 
fight tuberculosis and are allowing you 
to retain for Iccal work a certain per- 
centage of the proceeds, which is quite 
a different matter. 

To get a little better light on this, let 
us think a moment about the Christmas 
seal. I hope you will take time to read 
carefully the little booklet entitled “The 
Integrity of the Christmas Seal.” The 
purpose for which the Christmas seal 
was developed was to supply funds for 
an educational warfare against tubercu- 
losis. In many states, as in Kansas, it 
was handled entirely from the state 
headquarters, and the money was all ex- 
pended by the state. The people became 
educated to the value of the seal through 


* Read at the State Tuberculosis Confer- 
ence, Wichita, Sept. 19, 1922. 
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published in close connection with the 
National Tuberculosis Association as its 
official organ. It was brought to New 
York largely through the influence of 
Dr. James Alexander Miller and Dr, 
Livingston Farrand who purchased the 
stock of the company from Dr. Brown 
and his associates. For years the little 
group of men who owned the Journal 
have published it for the benefit of the 
anti-tuberculosis campaign, and no divi- 
dends and no effort has ever been made 
to secure a profit for the stockholders, 

The National Tuberculosis Associa- 
tion plans no immediate change in the 
Journal of the Outdoor Life. It will 
endeavor to produce as good or better 
a Journal as in the past. The same 
management, with Dr. James Alexander 
Miller as editor-in-chief, and Mr. Philip 
P. Jacobs as managing editor will con- 
tinue. 


a realization of the work it was doing. “Seal Sale,” “Legislation,” and “Train- 
It represented to them the first nation- ing and placement of Public Health 
wide campaign against the terrible Nurses.” f 
scourge, tuberculosis, and its effective- A Clinical Section and a session to 
ness was attested by the steadily de- consider the problems of sanatorium 
creasing death rate. Throughout the management are also included. 
whole nation the people applauded the Among the speakers will be Mr. 
little Christmas seal and an American Murray A. Auerbach, Dr. Walter McN. 
citizen coming to Kansas from Colum- Miller, Dr. T. L. Harrington, Dr. Law- 
bus, Ohio, or Dallas, Texas, or Port- rason Brown, Dr. M. P. Ravenel, Mr. 
land, either Oregon or Maine, or any - John A, Kingsbury, Dr. George T. 
other place would have felt grieved had Palmer, Dr. J. A. Britton, Mr. Theodore 
he not been supplied by the Kansas J. Werle, Dr. A. T. Laird, Dr. F. E. 
State Tuberculosis Association with his Sampson, Dr. David R. Lyman, Miss 
Christmas seals at the regular season. Mary A. Meyers, Miss Aimee Zillmer, 
The Christmas seal, therefore, earned Mr. T. J. Edmonds, Dr. R. G. Patterson, 
for itself a proprietary value, the Miss Celia A. Evans, Mr. Philip P. 
equivalent of any trademark or copy- Jacobs, Dr. Linsly R. Williams, Dr. E. 
right in the United States. T. Shields and Mr. Charles M. De 
To appreciate the tremendous lever- Forest. 


age the Christmas seal brings to you ome awe ts 
Responsibility of The Community 


from its fifteen years of money-raising, 

let me ask yow to imagine yourself in 

your own town, conceiving the idea of Chest 

raising funds by using a Christmas seal es 

—an idea originating with you and quite Will the community chest continue the 
support of state or national agencies? 
This query often asked by the tubercu- 

losis executive where a chest is contem- 


untried. How would the public receive 

it?’-How much would you raise? It 

would all be yours—the whole 100%, 

but how much would it bring in? I plated was answered by Mr. Sherman C. 
Kingsley, the nestor of the community 
chest movement, when in a letter to Dr. 
Charles J. Hatfield, former Managing 


doubt if anyone here would be bold 

enough or rash enough to anticipate 
Director of the National Tuberculosis 
Association, he made the following 


one-fifth of such proceeds as any 
statement: 


N. 0. P. H. N. Reprints 


The National Organization for Public 
Health Nursing has added two new re- 
prints to its list of printed matter. One 
of these is “How to Use Lantern Slides 
in Illustrating Public Health Talks,” 
The pamphlet contains suggestions for 
the use of stereopticons and the various 
types of machines on the market. It is 
illustrated with pictures of portable 
lantern slide machines. 

“Charts and 


Christmas seal sale will now bring. 
Strictly from a money standpoint 
then, you see what I mean when I say 


that instead of the local giving to the 
state and national associations certain 
amounts, it is much more fair to say 
that the national and state associations 
are putting into the hands of the locals 
a money-raising agent which they used 
effectively before locals came into being 
and could still use, are giving such 
locals the advantage of all its years of 
accumulated prestige, combined with the 
powerful backing that is attached toa 
nationally advertised article, and are 
allowing the locals to retain for their 
own use a very fair percentage of the 
returns. 

Getting away from the money view- 
point into broader’ fields, no argument 


“In my experience in Cleveland and 
from my knowledge of the develop- 
ment of the community chest move- 
ment in other cities, it is necessary for 
a community chest to take care of the 
responsibility of the community for 
state and nationai work, not only in 
tuberculosis, but.in other fields as well. 

“Tt is my belief jthat the responsi- 
bility for the support of state and 
national movements must always be 
recognized by a community, whether 
contributions are made in bulk or to 
individual organizations.” 

The people of practically all com- 
munities in the U. S. have shown by 
their generous and growing support of 


Another pamphlet is 


“Maps as Used by Health Officers.” 


Mounted and other types of maps are 
discussed from the point of view of 
economy and efficiency and there are 
suggestions for using such accessories 
as pins, beads and flags for spotting. 
Directions for making statistical charts 
of various kinds are also included. © 


American Sanatorium Association 
Meeting 


The midwinter meeting of the Amer- 
ican Sanatorium Association will be 


held in Buffalo on Friday and Saturday, 
December 8 and 9. The meeting will be 
devoted particularly to questions of 
heliotherapy, X-ray and artificial light 
therapies. Sessions will be held at the 
J. N. Adam Memorial Hospital at Per- 
rysburg,.at the Buffalo City Hospital 
and at the State Laboratory. 

Further details concerning the meet- 
ing may be obtained from Dr. E. S. Mc- 
Sweeney, Secretary-Treasurer, 132 East 
36th Street, New York City. 


National Association Assumes Con- 
trol of Journal of Outdoor Life 


The National Tuberculosis’ Associa- 
tion has now legally yay ownership 
of the Journal of the Outdoor Life. 
In 1904 the Journal of the Outdoor Life 
Publishing Company was formed under 
the leadership of Dr. Lawrason Brown 
and it became in a measure the mouth- 
piece of the Adirondack Cottage Sana- 
torium, now known as Trudeau Sana- 
torium, Seven years later the com- 
pany’s offices were moved to New York, 
and since then thé magazine has been 


the Christmas seal sale that they will 
valiantly support the needs of this move- 
ment. Consequently, it-is only necessary 
for the tuberculosis agency to insist on 
this condition. A fuller discussion of 
arrangements in community chest cities 
will be found in the National Tubercu- 
losis Association pamphlet entitled “The 
Integrity of the Christmas Seal” recent- 
ly printed. 


is needed to show that “no man liveth 
unto himself,” and that the missionary 
effect of tuberculosis work is really the 

bad thing that is the salvation of the 
ome. 


Dr. H. LERRIGO, 


Executive Secretary, Kansas Tubercu- 
losis Association. 


Mississippi Valley Conference 

The Mississippi Valley Conference of 
1922, will be held at the Hotel Pfister, 
Milwaukee, Wis., on October 9, 10 and 
11. A program of exceptional interest 
has been arranged. Some of the sub- 
jects which will be discussed at the con- 
ference are “The Teaching of Tubercu- 
losis,” “The Modern Health Crusade and 
Health Instruction in Schools,” “The 
Tuberculous Man in the Home,” “The 
One Hundred Per Cent Program,” 
“Getting Them Back on the Job,” “Co- 
ordination of Medical and Social Agen- 


cies in the Tuberculosis Campaign,’ 


Mr. Minnick Retires 

James Minnick, Superintendent of the 
Chicago Tuberculosis Institute, has te 
signed his position, to take effect Oc- 
tober 31st.. He has accepted a position 
with the Drexel Mutual Life Insurance 
‘Company to take charge of their Life 
‘Conservation. Department. 

Mr. Mintick has been Superintendent 
of the Chicago Tuberculosis Institute 
for ten years. October 31st completes 
twenty-five years of continuous service 
im social work ‘for Mr. Minnick. 
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